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	MFMP Punchout – Technical Specifications and Implementation Requirements




MFMP (MFMP) Supplier Punchout Overview

Functional Overview of Punchout

The State of Florida is committed to providing Punchout capabilities per the cXML specifications on the Ariba platform.  Punchout provides an alternative mechanism for suppliers to offer the State of Florida access to products awarded under contract.  Punchout is ideal for suppliers whose products require configuration tools.  Punchout also allows for direct communication between a marketplace and a supplier’s ERP system, which can reflect real-time product inventory/availability information. 

Using a Punchout functionality, a Florida state agency buyer will “punch-out” to a supplier’s (vendor) website.  Using the search tools on the supplier’s Florida Punchout site, the user selects the desired products and services.  When complete, the user exits the supplier’s Punchout site and the shopping cart (full of products and services) is “brought back” to MFMPMFMP.  Orders are not sent to a supplier when the user exits the supplier’s Punchout site.  Instead, the chosen products and services are “brought back” to MFMP as contract line items.  The buyer customer can then proceed through the normal workflow steps, which may include adding the items to a requisition or a purchase order.  An order is not submitted to a supplier until the buyer customer actually adds the line items to a purchase order and the purchase order is approved and sent to the supplier.  
Technical Specifications

Punchout functionality leverages standard cXML to facilitate communication between MFMPMFMP (Ariba Buyer 8.2.2), the Ariba Supplier Network (ASN) and the supplier.  For detailed information on the cXML protocol, visit  http://www.cxml.org

CXML Messaging

The following section provides an overview of all messages that must be transferred between the MFMP (Ariba Buyer 8.2.2), the ASN, and the supplier.
Diagram 1 – Initiating the Punchout Session
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The above diagram illustrates the initial messages that must be exchanged to begin a Punchout session.

1. The buyer is required to log into MFMP with a username and password.  If a buyer chooses to “punch-out” to the supplier’s site, the ASN sends a PunchoutSetupRequest message to the supplier..  This message includes pre-established credentials (agreed by MFMP and the ASN, and the supplier and the ASN).

2. When  the supplier successfully receives the message, they return a PunchoutSetupResponse message through the ASN, containing the URL for the Punchout site.
Diagram 2 – Punch-out” to supplier site
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This diagram illustrates the next step after a successful initial handshake between MFMP and the supplier.

1. MFMP opens the Punchout catalog within theMFMP master window. This punchout catalog contains the supplier’s site as indicated by the sent URL.

Diagram 3 – Returning the Shopping List
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This diagram shows what happens after the buyer customer is ready to complete his/her shopping experience.

1. On the supplier’s site, the buyer sees the correct product and pricing relevant to their account.  The buyer uses the supplier’s site as usual by continuously adding items to their shopping cart.

2. After the buyer is ready to return to MFMP, the supplier issues a PunchoutOrderMessage to MFMP containing product and pricing information to be transferred.

3. MFMP receives the PunchoutOrderMessage and places all the products into a newly created shopping list.

Diagram 4 – Order Processing
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This diagram shows the messaging that occurs upon successfully sending an order to the supplier.

1. With the buyer customer’s new shopping list, they complete  the necessary approval processes.  After the buyer completes their workflow path, they are ready to send the order.

2. An OrderRequest message containing relevant information (such as shipping information, item number, etc.) is sent to the supplier via the ASN.

3. Depending on how the supplier’s site is set up, they will undergo some level of error processing of the incoming cXML message.

4. After the supplier examines the OrderRequest message, they respond with an OrderResponse message.

Punchout Implementation Requirements

For Punchout implementation, you must provide two Punchout websites. The first is used for development integration testing and the second is used for production. Both sites must have the standard Punchout functionalities discussed in Technical Specifications.  
In addition, the state must approve a supplier’s Punchout site prior to implementation.  Because MFMP implements Punchout via the ASN, an active supplier account on the network is required.  The suppliers should complete the required Punchout configuration be completed on the ASN account, and the relevant information forwarded to MFMP.

Punchout Support Requirements

Contacts

The supplier must assign a contact from each of the following departments to serve as the point person for any questions from the state supplier manager or Florida state agency buyers.

· Business contact (for project facilitation and relationship management)

· Technical contact (for functionality questions)

Customer service support contact (for site usage and order questionsSite Uptime Guarantee

The supplier must guarantee, at a minimum, 95 percent site uptime each day. All regular maintenance windows should be communicated in advance to the  MFMP Content Enablement team.  Any unexpected maintenance, such as product or code changes, need communicated to the supplier manager at least one hour prior to maintenance. All communications should be sent to VendorHelp@MyFloridaMarketPlace.com 
Training Manual

The supplier may be asked to provide MFMP with a training manual for the supplier’s site functionality. 

Contract Pricing

The supplier’s Punchout site must display only the products included in  a Florida contract and must populate the most accurate, up-to-date contract price available for those products. The state must approve pricing updates.

Issue Handling

The supplier is responsible for responding to any issues, either supplier process or site-related, within two business days.

Internal Exception Handling

The supplier must have a process  to support any internal order failure (exception) that occurs after order transmittal and acceptance, and prevents order processing. In the case of an exception, the supplier must comply with the following MFMP requirements:
1. Order exception must be identified by the supplier within one hour.
2. Supplier must send an e-mail to  alerting MFMP of the exception and referencing the order number 

3. Order resolution must occur within 24 hours.
4. Supplier must contact the buyer if there will be a delay in order processing.
5. Supplier must send an email to  VendorHelp@MyFloridaMarketPlace.com  referencing the order number and documenting the cause and resolution of the exception within 24 hours.
Customer Service Availability

The supplier’s site must prominently display a customer service number. The customer service department must assist buyers with order tracking, shipping support, and general customer service support. All orders should be  referenced via the buyers’ purchase order number.

Sales Force and Customer Support Education

The supplier must communicate launch of Punchout to both the sales force and customer support divisions. Both divisions need a clear understanding of the process to ensure they can support user questions.

Good Business Practices
· Clearly displaying your toll-free customer service number on your site

· Providing a HELP area on your site containing FAQs and site navigation information

Punchout Evaluation Questions for your Organization

Your organization should be able to answer these questions to determine Punchout and blocking capabilities.

	Question
	Answer

	What is Punchout?


	Punchout provides the ability to link out from a procurement application (Ariba) to a vendor's eCommerce site to shop, place items into a cart, and return that cart to their own procurement application to continue purchasing within their designated workflow. The resulting purchase order is then sent back to the supplier for order fulfillment.

	How do I know if I have an eCommerce site?


	An eCommerce site is a  website that allows users the ability to shop catalogs and purchase directly online through the site.

	What is cXML?


	cXML (commerce eXtensible Markup Language) is a standard, open language that allows data to pass between applications.

	Can your organization support Punchout in the form of cXML?
	A “yes” means your organization may be capable of supporting Punchout.. Next, it is important to determine if your organization has a live implementation in place.

	Does your organization currently have live Punchout to Ariba buyers?
	A “yes” means your organization is capable of supporting Punchout.

	During a Punchout session, can your Punchout site display contract-based pricing based on who the buyer is?
	A “yes” means your Punchout site displays buyer-specific pricing.


	During a Punchout session, can your Punchout site indicate which items are contract-based and which are not?
	A “yes” means your Punchout site identifies contract-based items.

	During a Punchout session, can your Punchout site display only contract-based items, and not display non-contract-based items?
	A “yes” means your Punchout site supports product blocking.

	Does your Punchout site have a mechanism to control pricing so that contracted items displayed never have price changes unless your organization has permission from the buyer?
	A “yes” means your Punchout site may be able to control pricing.  


Next Steps for Punchout Implementation

Note:  This section pertains to suppliers on contracts requiring Punchout catalogs.  The Department of Management Services (DMS) Division of State Purchasing determines which state term contract suppliers will implement punchout catalogs.  

Step 1: Review the Punchout  Capability Questionnaire.  Please respond to each question and submit your responses to VendorHelp@MyFloridaMarketPlace.com .

Step 2: Ensure your organization is setup on the ASN with the Punchout configuration completed and an order processing method selected on the ASN. Prepare your organization with both a test and production account. Complete your registration with the MFMP Vendor Information Portal (VIP) site. Be sure to accept the MFMP Terms of Use .
Step 3: Provide the MFMP Content Enablement team with:


- DUNS number


- Ariba Network ID (both test and production if applicable)


- TEST Punchout setup request URL

Step 4: If requested, the MFMP Content Enablement team can send you an Ariba invitation to be a Florida supplier. Otherwise, setup Florida as a valid user/account.


Test Information:

FLA Test Ariba Network ID = AN01-000-202-230-T

FLA Test DUNS Number = 004078374 -T


Production Information:


FLA Production Ariba Network ID = AN01-000-202-225

FLA Production DUNS Number = 004078374
Step 5: Restrict items for the Florida account so that only valid contract items appear on your test Punchout site.  Contact the  State Purchasing Contact Manager or a list of items to restrict.
Step 6: MFMP will perform testing against your test Punchout site to ensure proper connections, test error conditions, and send test purchase orders.

Step 7: Verify that purchase orders are received through Punchout.

Step 8:  Provide the MFMP Content Enablement team with a PRODUCTION PunchoutSetupRequestURL, and appropriately restrict items so that only valid contract items appear.

Step 9: The MFMP Content Enablement team will also  perform a due diligence test against your production Punchout site.

Step 10: The State Purchasing Contract Manager will review your production Punchout site for accuracy of content. If any content errors are found (e.g., non-awarded items displayed), you are responsible for correcting the content prior to go live.

Step 11: Go-lLive!
�This chart should be bolded to match the one above for consistency. Also, this chart seems to read backwards. Shouldn’t  the first action (supplier site) be listed first on the left hand side?
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